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Print Continues to Prove a Media Powerhouse 
A wide range of studies and surveys consistently underscore the position of print as a powerful consumer 

    The latest issue of 
    the always informa- 
    tive Print in the Mix 
    newsletter, offers
    reports on a variety
    of studies and 

surveys in support of print’s prominent—and effective—

16-26) said they prefer and trust paper for business 
communications and, if given a choice, 71% would 
choose to read a print magazine and 52% a print 
newspaper over a digital version.”

90% of consumers say they want to receive sales and 
promotions via direct mail 

determine whether to purchase a product or service.

commercials were the leading source for stimulating a 

were print media

Also, a direct mail piece or catalog from a store or 

across all industry sectors found that adding direct 
mail increased the return 
on investment 20%

channels were more successful when paired with 

successful.

‘The Right Balance’

integrated campaigns and the effective role direct mail 

the right balance of channels to reach increasingly 

Direct mail is an 
essential mechanism in the marketing mix for 
converting desire and intention into action.”

Members are encouraged to use data collected by 

more data and resources on the effective use of print 
visit www.printinthemix.com.  Established with a grant 
from , Print in the Mix collects and 
summarizes reputable research demonstrating the role 
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